POSITIVE AGEING IN MEDIA

Tips for Photographers
Catalyst Foundation is helping people
from all walks of life, so we want to reflect
this through appropriate use of imagery.
Wellness Gallery aims to raise
awareness of the issue of ageism in media,
support photographers to take photos that
better represent positive ageing in
Australia, and encourage other
organisations to also use more realistic,
diverse images in their marketing.
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THINGS TO CONSIDER WHEN TAKING
PHOTOS OF OLDER AUSTRALIANS
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POSITIVE AGEING

RESPECT

“The process of maintaining a positive attitude, feeling
good about yourself, keeping fit and healthy, and
engaging fully in life as you age” - The Australian
Psychological Society (APS)

Older people should be portrayed as respected equals,
mentors or friends. Older people contribute to society
in a huge range of ways, so photography should depict
them as valuable, important members of society.

FOCAL POINT

INCLUSION

The older person should be in the forefront of the
pictures (i.e. the older person is the focal point of the
image or the focal points are equally on both the older
and younger subjects of the image).

Think about inclusion, consider different themes such as
communities, work, healthy ageing, housing, travel and
settings where people from multiple generations
socialise.

USE REALISTIC PORTRAYALS

DIVERSITY

Avoid unrealistically positive or unrealistically negative
depictions of people in later life, or photos that make a
joke out of later life
‘Age-positive’ doesn’t mean showing only older people
in a euphoric state or positive situation – the other
extreme of skydiving or running marathons isn't a
realistic narrative of Ageing Australians either.

Like all age groups, people 50 and over are not all the
same, so photos should depict the diverse range of
people to ensure an accurate representation of the
population. Consider diversity of age, gender, race and
ethnicity, religion, disability, sexual orientation,
geography and more.

www.wellnessgallery.com.au
instagram.com/wellness.gallery
wellnessgallery@catalystfoundation.com.au
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